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In today’s competitive job market,  

employers look for the most qualified  

applicants. In previous editions of the 

newsletter, we discussed resume  

development (April 2013), social media  

influences (Oct. 2012) and professional  

networking (Oct. 2014), all of which are  

important components of a  

competitive professional  outlook. For 

this edition, we focus on how these 

and other components come together 

to Build a Competitive Profile. 
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“If people like you, they 

will listen to you, but if 

they trust you, they’ll do 

business with you.”  

-Zig Ziglar  

 

“The currency of real 

networking is not greed 

but generosity.”  

-Keith Ferrazzi  

Entrepreneur.com published an article titled, “The 4 People Who Will Help You Achieve Your 
Goals.”  This article identifies the four individuals you need in your corner.  Who are they? 

1.The Mentor: You should identify a person who has been where you want to go and 

walked the path you are heading down. This person is essential to your success, because s/
he is a knowledgeable and experienced resource who can offer invaluable advice and     
guidance. 

2.The Mark:  The “mark” is the business or individual that you want to influence.   Your 

“mark” will change as your priorities and goals change, and can also change as your projects 
change. It is pertinent to identify your mark and figure how to be most appealing to them. 

3.The Sidekick:  This is your “social supporter.”  Many of us would not be where we are 

today without some sort of support system.  Struggles are not uncommon in life, and a   
support system can make these struggles and obstacles seem much less daunting. 

4. The Connector:  This is the person who will help you get into contact with your “mark.” 

With networking being so accessible these days, your mark may only be one connection 
away. Using LinkedIn or similar networking sites can help you find a connector and, in turn, 
get you closer to your “mark.”  

Check out this infographic to see who in the world uses LinkedIn! It’s rather interesting! 

http://www.entrepreneur.com/article/254562
http://www.entrepreneur.com/article/254562
http://www.businessinsider.com/infographic-who-really-uses-linkedin-2012-2


HOW TO GET NOTICED IN A COMPETITIVE JOB    

MARKET WITH YOUR CV 

 Students will discover solid examples of     
effective resumes online and at the career 
office. Career Services advisors are there to 
help students create and revise resumes, and 
this resource should be tapped into. The          
resume should be targeted for each               
prospective employer based on the actual job 
description. For students with little or no job 
experience, it helps to include the following: 
Statement of career goals, key skills, education 
accomplishment, career related activities. 

 You may find this resume guide useful. 

 

USING SOCIAL MEDIA WISELY 

 Social media is a key player in the job search     
process today. Sites like Facebook, Twitter, 
LinkedIn, and Google+ allow  employers to get 
a glimpse of who you are outside the confines 
of a résumé, cover letter, or interview. They 
also offer job seekers the opportunity to learn 
about companies they’re interested in, connect 
with   current and former employees, and hear 
about job openings instantaneously . 

 
 Read more on how recruiters are using social    

media. 
 

 

 

BUILDING A COMPETITIVE PROFILE 

It is important to build a competitive      
profile that covers your academic and    
non-academic preparation. We will focus 
on three areas:  

1) Preparing a CV that gets you noticed,  

2) Using social media platforms wisely, 

3) Making the most of professional     
networking resources. 

More than half of employers use social      
medial to screen job candidates.  A recent 
POLL revealed that 48% of hiring managers 
who used social media to screen candidates 

found information that caused them              
to reject a candidate  

such as: 
 Provocative or inappropriate photos—46% 
 Information about a candidate drinking or 

using drugs– 40% 
 Candidate bad-mouthed previous         

company or fellow employee– 34% 
 Poor communication skills– 30% 
 Discriminatory comments related to race, 

religion, gender, etc.– 29% 
 

On the other hand, about one-third of these 
hiring managers found information      

persuading them to hire a candidate,   
including: 

 Candidate's background information   
supported job qualifications– 42% 

 Candidate's personality came across as 
good fit with company culture– 38% 

 Candidate's site conveyed a professional 
image– 38% 

 Candidate had great communication  
skills – 37% 

 
 

These are common social media mistakes 
that can negatively affect your career. 

http://www.etsu.edu/students/careers/default.aspx
http://www.etsu.edu/students/careers/default.aspx
http://www.learnhowtobecome.org/grads-get-hired-guide/
http://www.learnhowtobecome.org/resume-guide/
http://time.com/money/3614301/recruiters-social-media-job-search/
http://www.businessnewsdaily.com/6758-social-media-mistakes.html


 Consider networking as a form of   
continuing education, since you can 
learn so much through the connec-
tions you make. 

 
 Use any event or situation as a        

networking opportunity, even if  it 
doesn’t seem like it.  

 
 By simply reaching out and talking to 

people, you can learn about  job      
opportunities. 

 
  Don’t dismiss people based on title, 

company, or looks, because you just 
never know what opportunities may 
arise by talking to them. 

 

 Identify the areas you’d like to 
grow in and what you’d like to learn 
about and intentionally seek out 
people in those areas to meet and 
learn from. 

 
 
 For those not comfortable with                

networking, find one interesting 
event or conference in the next six 
months that’s not in your industry 
and go to it. 

 
 Another idea is to Leverage Your 

LinkedIn Competitors 

 

HOW NETWORKING CAN BECOME YOUR  

COMPETITIVE ADVANTAGE 

 If you want to give yourself an edge in 
your  job hunt, you need to use social 
networks to your advantage. For most, 
this means increasing privacy settings 
and un-tagging embarrassing pictures. 
But for savvy candidates, it means        
increasing their online presence and   
networking furiously.  Joining LinkedIn is 
an ideal way to do this. 

 
 LinkedIn has more than 120 million      

users, which makes it the most popular 
professional networking site in the 
world. You will probably find that a      
significant number of your contacts are 
already on it, as are many employers. 

 
 A graduate job hunter's guide to using 

LinkedIn offers very good information on 
how you can make the best of LinkedIn. 

http://www.job-hunt.org/social-networking/LinkedIn-job-search/leverage-LinkedIn-competitors.shtml
http://www.job-hunt.org/social-networking/LinkedIn-job-search/leverage-LinkedIn-competitors.shtml
file:///C:/Users/victor/Downloads/A graduate job hunter's guide to using LinkedIn
file:///C:/Users/victor/Downloads/A graduate job hunter's guide to using LinkedIn


 

HELPFUL FACTS ABOUT LINKEDIN 

LinkHumans, a London based social media and       

content firm, created an infographic on all things 

LinkedIn and they highlighted these statistics: 

 Adding a profile photo could result in 14 times 

more views than someone without a photo. 

 A summary of 40 words or more makes you more 

likely to turn up in a future employer’s search. 

 Members who include skills get around 13 times 

more profile views 

 Adding an industry could get you 15 times more 

profile views 

 Joining and being active in groups could 

make your profile 5 times more likely to be 

seen. 

 Members who have an education on their 

profile receive an average of 10 times more 

profile views than those who don’t. 

 42% of hiring managers said they view    

volunteer experience as equivalent to formal 

work experience.  

 

Here are the Top 10 terms on LinkedIn profiles 

that will NOT help you stand out. Look for 

different ways to convey these skills, terms, and 

characteristics so that you stand out to          

employers and connections.  

1) Motivated 

2) Creative 

3) Passionate 

4) Driven 

5) Extensive Expertise 

6) Organizational 

7) Strategic 

8) Track Record 

9) Responsible 

10)Problem Solving 

http://linkhumans.com/blog/tips-linkedin-profile


 

 

  

 

Question:   Besides internships and volunteering opportunities, what career-
related advice do you have for students ? 

 

 

Mrs. Hunt:   One of the most valuable pieces of advice I’ve ever 

received in regards to a career/professional goals and “branding” 

is to treat every meeting like an interview.  Every networking in-

teraction you have is like a job interview-you never know where 

life and events will lead you.  I certainly did not think that I would 

end up being an instructor at ETSU! You never get a second 

chance to make a first impression.  

 

 

 

 

 

As we heard from our February Breakfast with the Expert speaker, Mr. Joshua Crisp,         

Dominion Senior Living gave one ETSU alumna a wonderful field experience opportunity 

and career!  Dominion Senior Living is opening up several new communities in the region, 

and are happy to host future student interns.  

Check out the Breakfast with the Expert lecture to learn more!  

http://www.etsu.edu/cph/hsmp/breakfastwiththeexpert.php


 

 
 

Christen Minnick, MPH Health Services 

Administration, 2013,  

BS Public Health, 2004  

 

 

Where do you work? 

Northeast Regional Health Office, Tennessee,  as a Health Promotion Coordinator and LEAN 
Facilitator. 

 

Can you tell us about your position?  

I facilitate all health education activities in 7 local health departments in the Northeast Region, 
including Tobacco Prevention & Control, Teen Pregnancy Prevention, Rape/Injury Prevention, 
and Chronic Disease Management. I also work with county directors and health educators to  
engage local partners in tobacco prevention efforts targeted at prenatal smoking, second-hand 
smoke reduction, and youth tobacco use prevention. In February 2015, I became the Public 
Information Officer for the Northeast Region.     In this role, I work with local and regional    
media partners to promote health department activities and initiatives. 

 

How has your master’s degree helped you (personally or career 

wise)? 

Earning the MPH was a challenging experience. I was working full time while going to school 
part-time. It took me a while to complete the degree, but it was very beneficial.  After obtaining 
my MPH, I have become more marketable and eligible for more positions with the Tennessee 
Department of Health.  Learning about management, health policy, and quality improvement 
has helped me be involved in more executive level work at the Regional Health Office.  

 

What are your future plans? 

 I plan to continue to work with the TDOH in program promotion and training.  I’ve recently   

become more interested in quality improvement and am a LEAN Facilitator for the State of TN.  
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